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1) Theory and rationale What content will be examined and why? Are there certain theories or

perspectives that indicate that this particular message contentis important to study? (e.g., Studies on
violert television have shown that children may be affected; hence, we analyze the amourt and type of
aggression shown onTV.) Library wotk is needed here. Will you be using an integrative model, linking
contert analysis with other data to show relationships with source or receiver characteristics? Do youhave
research questions? Hypotheses?

2) Conceptualization decisions. (Remember, you are the boss! There is no one right way). What

vatiables will te used in the study, and how do you define them conceptually? ¥ oumay warnt to screen some
examples of the content you're going to analyze, in order to make sure you've covered everything you wart.

3) Operationalization measures. Vour measures should match your conceptualizations (thisis called

internal walidity). What unit of data collection will you use? Y ou mayhave more than one unit (e.g, a
by-utterance coding scheme and a by-speaker coding scheme). Are the variables measured well (1.e, at a
high level of measurement, with categories that are exhaustive and mutually exclusive)? An “apriori”
coding scheme describing all measures must be created. Both face validity and content validity may also
be assessed at this point.

Human Computer
Coding Coding
4a) Coding schemes. ¥ouneed to create the 4bh) Coding schemes. With computer text
followring materials: content analysis, you still need a codebook of
sotts—a full explanation of your dictionaries
1...Codebook. (with all vatiable measures and method of applyingthem. ¥ ou may use
fully explaned) standard dictionaties (e.g., those in Hart’s
program Diction) or criginally created
2...Coding Hrm dictionaties. When creating otiginal
dictionaties, be sure to first generate a
frequencies list from your text sample, and
exatine for key words and phrases.
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5) Sampling. Isa census of the contert possible? (If yes, go to #6). How will you randomly sample a
subset of the cortent? This could be by titme petiod, by issue, by page, by channel, ete.

/

6) Training and initial reliability. Duting a training
session it which coders work together, find out whether
they cat agree onthe coding of variables. Ther, in an
independert coding test, note the reliability on each
variable. Ateach stage, revise the codebook/coding form as
needed.

7a) Coding. Use at least two coders, in order 7h) Coding. &pply dictionaries to the sample
to establish intercoder reliability. Coding textto generate per-unit (e.g., pet-news
should be done independently, with at least stary) frequencies for each dictionatry. Do
10% ovedap for the reliability test. some spat checking for validation
Human
Coding Computer

Coding

8) Final rdiability. Calculate a reliability figure (percent
agreement, Scott’s pi, Spearman’stho, of Pearson’st, for
example) for each variable.

9) Tabulation and reporting. See various examples of C.4. results to see the ways in which results

can bereported. Figures and statistics may be reported one variable at atime (univatiate), or vatiables may
be cross-tabulatedin different ways (bivariate and multivariate techniques). Ower-time trends are also a
common repatting method. In the long run, relationships between C A variables and other measures may
establish criterion and construct validity.
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